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So what are the real keys to the success of mobile in Japan?
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The real value proposition

This unique combination of
a keyboard, display panel and
voice connection in All Pockets

That truly has combined power

Anywhere - Anytime - Anyone

Think about the impact that
each of these legacy tools had.
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Good Tools Perform Much Better With Great Models!




Operators: Total Subscribers, Data Plans and 3G Contracts

docomo VMo SoftBank

Total Subscribers: Total Subscribers: Total Subscribers:
54.7TM 30.9M 20.8M
I-Mode Subscribers: EZ Web Subscribers: Yahoo! Subscribers:
48.5M 26.2M 16.5M
3G Subscribers: 3G Subscribers: 3G Subscribers:
49 9M 30.6M 19.2M
Total Subscriber Base106.5M Estimated 3G vs. 3.5G Subs @ 60/40
Total Data Subscribers 91.4M Estimated FlaRate Data Subs +50%

Total 3G Contracts-- 99.7M Pure Data ARPU Blended @ 40%

Source: Telecommunications Carriers Association



The Japanese Mobile Ecosystem
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Subscribers, Data Plans, Revenues and Networks

USD Millions

Global: Data Revenues for top 10 carriers 2008
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Source: Chetan Sharma Consulting

Three Japanese operators still have slightly higher combined
data ARPU compared to US despite %2 the Subscriber base

AND that I s Opured data as messagi



Japan Mobile: Key Metrics on Average User Behavior

The mobile functions and services used on a daily basis - results below - via the annual survey conducted by CIAJ.

Push-to-Talk
Listen to Radio
Use asVideo Phone Male: 298, Female: 302; by age group, under 20: 98, twenties:
International Roaming 9% 101, thirties: 104, forties: 100, fifties: 98, sixties and above: 99
Settle Accts - Auction etc. 9%
Bluetooth Function 9% The survey also requested feedback related to:

Infrared Communication | 14% « Handsets Replacement Intentions
PC File Attach. 15% . .
Kists Sent:liformiatsn | 17% « Ownership of Second Mobile Phone

GPS - LBS Function jssss |7%
Music Function PMP _ 19%
Full Song Downloads __ 19%
Receive Video Images _ 20%
SendVideo Attach. 1— 20%
Wallet Function -— 20%
Application, Games ——5 26%
Watch TV -_ 28%
Download Standby Screen —————— 30%

« Use of Mobile Phone for Viewing Video

« High-Speed Data Related Contents

Details: http://iwww_ciaj.or.jp/e/new/08July30 1.htm

Download Ringtones - 46%
Internet Search 47%
Send Photo Attach. - 56%
Decorated E-mail 73%
Camera Function . 78%

E-mail

- 92%



Music, Games, GPS, NFC, TV, OR, SNS

@®Digital Music Delivery — Value Basis

@®Digital Music Delivery — Unit Basis

Thousands of units
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(Thousands Millions of yen)

Jan. 2008 — Dec. 2008
Format Units Share VS. prev. yr Value Share VS. prev. yr
Mastertones 182,498 38.1% 82% 20,249 22.4% 81%
Ringback tunes 101,030 21.1% 117% 8,509 9.4% 139%
Mobile Digital Single Track 142,269 29.7% 1280 47,629 52.6% 139%
Eoa i Music Videos 9,669 200 106% 2,867 3.2% 141%
Others 1,819 0.4% 56% 600 0.7% 100%
Total 437,285 91.3% 101% 79,854 88.2% 117%
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Music, Games, GPS, NFC, TV, OR, SNS

Bandai Namco :: 86 Mobile Game Sitgs .B*‘NDA-‘I‘~
(X 38 DoCoMo, 15 au, 33 SoftBank ks

S@ G Sega :: 86 Mobile Game Sites

30 DoCoMo, 15 au, 22 SoftBank
Square Enix :: 44 Mobile Games Sites
15 DoCoMo, 14 au, 15 SoftBanrWUARE ENIX.

H o Taito :: 76 Mobile Game Sites
T/"TO 12 DoCoMo, 34 au, 22 SoftBank

Hudson Soft :: 44 Mobile Game SI*
16 DoCoMo, 19 au, 9 SoftBankm H"BSON







